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'Llarleiie H. Dortch 
('oinmissioii Secretary 

4 ~ I F  1 1 t h  stl~eel sw. CY-R402. 
M,'asliington. E.C. 20554 

R c ~  Piwceeding 02-306 

Dear ('oiiiiiiissioiiers 

The Dowiitoun ,Association ol'san Fwicisco represenls approximately seveiity businesses in civic and public issues. 
H'lii le our organi7ation i s  coniprised of'all sizes o f  businesses, our membership i s  predominately small and independently 
w e d  coiiipanies. Oui iiiissioii i s  to iinpact the qualily o f l i f e  a i d  business iii San Francisco. Receiltly, i t  has come to our 
artentiori that yoii are reviewiiig SBC P;icitic Bell's long distance application. 

SIK Pacific Bell has long been a preferred provider of local seivice in this region because o f  the quality of their service - 
and we would like the opportunity to he consumers o f  he i r  long distance service as well. Unfortunately, businesses today 
in our regioii are forced to utilize multiple carriers, teceive and audir numerous bills and constaiitly "shop" for service. ,411 
of'tliis caii he  cuinbersoiiie. panicularly for ii sinal l  business owner who must till a myriad of roles. 

SI+C's ability io  offer long distance seivicc wi l l  give the inembers of the Association inore choices, better service, savings. 
and convenience. .As business people. we l i w e  long recoguized the fact Ilia( competition i s  good for the ecoiiomy and 
iriakes tor :I stronger markct that benefits consiuiiers. 

' I o  date. oveI I 4  I mil l ion ilmericaiis arc experieiicing the benetil o f a  full, open telecommunications market - a i d  
California's businesses uant and deserve these benefits too. W e  are dismayed that the long distance ently process for SRC' 
I';icilic Bell has taken so loiig. when otlier states have opened the door to long distaiice competition. 

I t  is  now up to the K T t o  cnsiire that California's long distance market is open and coinpetitive. We urge you to vote on 
SHC' P x i f i c  Bell's long distance application and let Californians reap the benefits that consumers in 23 states are already 
cii,lny i tig. 

Sincerely. 

1C '~ lCAT10NS CO?vlMISSION 

n 

('hainnan oi'the Bo;ud 


